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ABSTRACT

CommPose is an interactive installation that creates an
environmentwhere people can share personal camera phone
mediain public spacesParticipantaiploadcamergphonepictures
and video clips to a screenvia Bluetooth connection. The
collected media is played back in sequenceresulting in a
collaborative video. By rooting the installation in a specibc
location, CommPosehighlights the emegent characterof a
community through the publicly-shared personal media
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PROJECT DESCRIPTION

As personalmedia devicesbecomemore ubiquitousin modern
society humansadaptand arrangebehaviorsaroundthe usageof

thesedigital consumertechnologiesln particular the increased
accessibility to cheap digital camerashas createda cultural

phenomenonvheretaking snapshot®r recordingvideo clips - of

anything,anywhere- hasbecomea commonpreoccupationMore

sonow thanany otherera,we maintainan enormousollectionof

imagesfrom our personalives throughthis frenzieduseof digital

photography CommPose is a work that explores this

contemporaryhabit, specibcally with the usage of cellphone
cameras.

Sharing digital photos is done easily and excessivelyon the

Internet. Sharing digital photosin physical space,on the other
hand, is still very cumbersomeTherefore,these snapshotsof

"anything,anywhere"largely remainon the screenssharedonline

to a global community but hardly sharedwithin the physically
immediate local community CommPose explores this gap

betweenpersonaldigital media and the physical community by

asking the audienceof that specibclocation to contributetheir

image to the installation using their cellphone's Bluetooth
connection.Upon uploading,the imageis addedto a queueand

displayedto the public in a rolling sequencewith otherimages
that camebefore,resultingin a picture-baseahroniclecomposed
entirely by the audienceCommPose&anbe arrangeddy the artist

to btthe propercontextof theinstallationsite, but controloverthe

imagesis givento the viewerscompletely Sincethereis no delete
function the imagesthat havebeenuploadedstayin the viewing

queueitherefore the vieweris responsibldor whatthey decideto

put up for other people to see.

Thelocativeaspecbf this projectis the crucial underlyingtheme.
Since CommPosédsn't connectedto the Internet, its media can
only be uploadedand viewed at the installation site. The work
thus heightensthe awarenes®f the physical presenceof others.
The endresultsfrom eachinstallationsite will alwaysbe unique.
This methodechosthe bulletin boardsfoundin collegecampuses,
work places,coffee shops,or town squareswhere peoplewould
putup postersandfRyersto announceip-comingeventsjobs, pets
for adoption, etc. Over time, thesebulletin boardsexpressthe
evolution,memory and characternf that specibcplace,time and
people.CommPoseappliesthesequalitiesto our 'digital memory'
representedy photosand videostakenand sharedon a regular
basis.By turning personamediainto a public showcasethe work
createsa mediatedreality amongstpeopleusing a very intuitive
and ubiquitous form of interactivity given today's technology

)

CommPose installed atBRICA, Italy 2005.

Contemporaryartistic practicesappropriatecultural objects or

habitsin orderto ref3ecton the stateof the currentsociety Our

currenttime andcultureis heavily driven by consumeelectronics
designedo augmenthumancommunicationIn orderto adaptto

theinformationage ,humanshaveenforcedtechnologiesnto their

personallives and over a brief period have gainedan enormous
amountof personaldigital media.This projectattemptsto expose
one aspectof personalmedia and to remind us of the human
relationshipsand behaviors embodied within these electronic
devices.



TECHNICAL DESCRIPTION

CommPosés a self-containedinit, amodibedl 2" Apple iBook in

awoodenbox. It is hungon thewall asa pictureframe,constantly
playing a sequenc®f imagesand canreceivenewimagesfrom a
near by cameraphone when requested.Within the Bluetooth
range, viewers can contribute by choosingto send an image
(photo or video) from their mobile phones.The image is then
added to the queue and displayed instantaneously

It is intendedto beinstalledin a public spacewherepeopleof the
community or passeiby can all contribute to their common
picture frame, composinga video sequencehat representgheir
collective memory

The softwarethat drives the systemis custom-writtenin Cocoa
(Objective-C)for the Mac OS X operatingsystem.Connections
are madebetweenthe computerand participant©cameraphone
using Bluetooth®OBEX protocol - a widely-supportedstandard
that allows usersto transmitmediaobjectswithout passwordsor

additional software on their handset. The Cocoa application
handlesthese OBEX connections,the storing and indexing of

images, and the display of those images in a dynamic sequence.

RELATED WORK

CommPoses the result of severalyearsof research-basedrt
works doneat the InteractiveTelecommunication®rogram(ITP)
at NewYork University

The brst of theseworks is Bass-Stationa vintage 1980sboom
box modibedto housea moderncomputerandWiFi accesgoint.
The Bass-Station travelled around communities, allowing
community membersto accessits wireless network and upload
anddownloadaudio media.Over time animageof the particular
communities was gained by inspecting the uploaded media.

CoDeckis the secondwvork thatpickedup on the conceptof using
collectedmediato captureand reecta community This work
usesa classicBetamaxvideo machinemodibedto include a full
computerThe CoDeckis connectedo a TV andwheninstalled,it
enliststhe communityto uploadvideo content A content-threaded
systemwas developedwhere one piece of content has others
linked to it as Oresponsegfifering the communitya way to host
asynchronougonversationsln someinstallations,contextswere
applied to stimulate these conversations,ie: OSharevideos
expressingyour politicsO Thesecumulativeefforts were adopted
into CommPoseo further explore the signibcanceof personal
digital content in local communities.

Additionally, a specibc practice in contemporary art has
inBuencedhe creationof CommPoseArtists in the early 90suntil

now, inspired by today's landscape of communication
technologiesin the everincreasingconnectedworld, startedto

developworks which are participatory and ref3ectedthe social
relationships among people. French art theorist and curator

Nicolas Bourriaud coined the practice "Relational Aesthetic,"
whereby the art isn't the bnishedobject or by-product of an
activity, but is the arrangementwhich generatesrelationships
amongpeopleand portraysthe alternativeor existing reality as
aestheticform. While Bourriad usesthe term to describethe
aestheticof artistssuchas Liam Gillick and Rirkrit Tiravanija,
whose mediavary from bulletin boardsto acts of cooking and

entertaining,we believethat a systemlike CommPosdakesthe
samepoint of departureasawork of art: wherethe artistinstigates
a situationthenwaits for the audienceto Pll in the blanks.From
both theoretical and practical stand points, CommPosewas
created to utilize personal digital media in an art form.

PREVIOUS EXHIBITIONS
OWhere The Heart Istoronto, Canada, May 2006.

Gallery patronswereaskedto uploadiconic imageryof Toronto-
people, placesand objects- that would then be uploadedto a
small LCD worn by the artist.

OPictures ofYouO Bangkok Thailand, May 2006.

This installation,locatedat the trendyBed Supperclubpanderdo
the vanity of Bangkok®wealthy youth by asking them to take
self-portraits with their camera phones.

OLeft, Right, CenterO Bologna, ltalyApril 2006.

Installed in the main squareof Bologna one week before the
Italian National election, this CommPoseenvironmentinvited
locals to submit images that expresses their political leanings.

OTheGood, the Bad, and the UglyO Treviso, Italy, February
2006 and Seoul, Koea, October2005.

In this installation three screensare installedin a single space,
giving the userthe choice:is your imagegood, bad or ugly? By

juxtaposingthe threecontributedimagesdisplayedon the screen,
the gallery patron createstheir own interpretationsof what is

good, bad or ugly

OThe Good, the Bad, and the UglyO Seouk&a005.
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